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Nedical technologies and innovations.
The industry of healthcare, wellbeing and beauty

8th-10th of September, 2016 - Kaliningrad - Sport Palace “Yantarny”
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3t IS an exposition PRO

A PRO-exposition is, first of all, a platform for exchange of technologies and
cultural experience, an instrument for establishment of business connections. We
have created a unified multifunctional business platform, which provides an
opportunity for an effective presentation of new products, materials, equipment and
services of both Russian and international manufacturers not only to our region and
Russia but also to the entire world.

Our expositions are widescale international events, which, thankfully to the wide
range of our marketing opportunities and portal EXPO.PRO, become major cultural,
educational and commercial platforms for both their participants and visitors during
the preparation and conduction period.



VWhy choose us?

Experience.

Kaliningrad Chamber of Commerce and Industry (KCCI) has just celebrated its 25th Anniversary. Throughout its history,
KCCI has held many major business events for various industries. The obtained experience allows the team of.
professionals to do its job cohesively and accurately.

Reliable partner

Our effective cooperation with media and specialized organisations, in accordance with subjects of our expositions,
allows us to inform potential exhibitors about upcoming events in the shortest time.

Support at all stages

KCCI's professionals are going to make participation in the expositions maximally comfortable and productive for our
exhibitors. We take care of accommodation, transportation, advertising and even leisure actives for the participants of
our expositions.

Sales increase

Expositions as a business platform are the most efficient way to establish positive image among existing customers and
for presentation of advantages of offered goods and services to potential customers. Furthermore, it is a perfect opportunity
to establish new business connections and sign perspective contracts.

Development of your successful business

A specialized exposition is your real chance to achieve a leading position in the industry



( — ‘ d —_ .[: 8th-10th of September
(- e I—] (- r O PRO MEDICINE and COSMETOLOGY
\ t \ Medical technologies, research in the industry

of healthcare, wellbeing and beauty

22nd-24th of September

PRO CONSTRUCTION and DECORATION
Tendencies of comfortable life

October
PRO AUTO TECH SERVICE

Automobiles, transport industry, logistics,
technologies and safety

November
PRO INVESTMENT in INNOVATIONS
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PRO MEDICINE
and COSMETOLOGY

Medical technologies and innovations.
The industry of healthcare, wellbeing and beauty.

8th-10th of September

Kaliningrad
Sport Palace “Yantarny”

The exposition is supported by:

The Government of Kaliningrad Region
The Ministry of Healthcare and

the Ministry of Social Protection

of Kaliningrad Region.

Goals of the exposition:

To demonstrate achievements of the healthcare industry,
the newest technological developments, modern medical
equipment, methods of recovery treatment, means

of rehabilitation.

To share professional experiences, and to familiarize with
new medical drugs, equipment and materials.

To present successful experiences of realization of social
projects aimed to popularize healthy lifestyle, improve
standards and quality of living of the population.

To assist realization of federal, regional and municipal
projects and programs of development of the healthcare
system in Kaliningrad region.

To establish business connections between healthcare,
industry, pharmaceutics and cosmetology.

To develop international relationships in medical
and healthcare sectors.



1 hematic sections

e Medical equipment, engineering and diagnostics
e Innovative medical technologies

e Laboratory medicine and diagnostics

e Testing systems, modern research

e Modern IT-technologies in medicine

e Pharmaceutics, pharmaceutical industry and corresponding services
e Consumables, suture materials

e Medical clothing, agents for care and hygiene

e Cosmetology. Medical cosmetics

e Plastic surgery

¢ Dentistry

e Rehabilitation and sports medicine

¢ Healthy lifestyle

e Physiotherapy

e Quality management technologies
e Dietary supplements and vitamins
e Organic and biological food

e Thermotherapy

e Veterinary and organic agriculture
e Medical equipment for home

e Sport and fitness

¢ Alternative medicine

e Aromatherapy and phototherapy

e Design and equipment of medical institutions and sanatoriums

e Equipment for clearing, disinfection, sterilization and storage of sterile articles
e Medical furniture: kitchens for hospitals, equipment for canteens, furniture for pharmacies

e Therapeutic recreation
e Medical tourism
e Therapeutic tourism

-y

First medical aid

Drug supply of medical institutions and population
Health of mother and child

Baby food, goods for children and infants

Health protection

Equipment for rescuers and first medical aid

Insurance medicine

Organization of personal programs of medical assistance
Medical research and educational institutions
Professional development, experience exchange

e Specialized literature, electronic versions of medical publications
e Treatment abroad

e Invitro diagnostics, In vivo diagnostics




'Choose yvour position!
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Conditions of participation

\Vlandatory oganizational contributions

The mandatory organizational contribution covers general marketing of the
exposition, its advertisement campaign in media, depiction of information
at EXPO.PRO portal and in the exposition’s official catalog, 2 catalogs, a
pass for vehicles to enter the territory of the exposition during the period of
its installation and dismantling, participation in all of the exposition events.

10 000 RUB

Equipped area (at least 4 sq.m.)

Includes a back wall and two sidewalls, a table, 2 chairs, 3 electric sockets
(220W), text on a frieze panel, individual and general lighting, security and
clearing of the area during non-operational time.

8000 RUB /1sqg.m

Unequipped area (at least 9 sq.m.)

Includes area at the exposition, general lighting, security and
clearing of the area during non-operational time.

4700 RUB /1sq.m.

Workstation
(a table, two chairs, general lighting)

/7000 RUB

Outdoor area
(at least 10 sq.m.)

3200 RUB /1sq.m.

Members of KCCI are subjected to preferential conditions of participation in the exposition
and an extended range of marketing services.




Participation in absentia

Depiction of promo materials in the official catalog of the exposition (1 A5 colored image
(dimensions 148*210 mm for a pre-prepared layout)), distribution of marketing
merchandise at the exposition site (leaflets, brochures etc.)

12000 RUB

Additional services

Individual stand construction , design and manufacture of printed advertising printing
products ( leaflets, brochures , etc.), stand design and advertising design,
Promoters services

The exposition is accompanied
Dy an advertising campaign

Specialized editorials. Media, TV and radio channels. Billboards, banners, posters

and other items of outdoor advertising. Banners, hyperlinks, announcements, articles

and other information about the exposition on the leading sectoral portals, web-sites

of local associations, unions and organizations, Chambers of Commerce and Industry.
Direct mailing of representatives of large, medium and small businesses, sanatoria-resort
complex, government agencies, and specialised enterprises.

WWW.eXpopro

The company is not a VAT-payer.
Prices are valid for 2016 business year



Work schedule

Installation and decoration:
7th of September from 10:00 to 19:00 (in accordance with the schedule)

Opening hours:
8th, 9th of September from 10:00 to 18:00
10th of September from 10:00 to 16:00

Dismantling:
10th of September from 16:00 to 20:00

Specialists of information center of
Kaliningrad Chamber of Trade and Commerce:

Inna Barkovskaya
Natalia Kursheva
Oksana Nikolayeva
Julia Korol

+/ (4012) 590-650

infocenter@kaliningrad-cci.ru

PRO MEDICINE
and COSMETOLOGY

Vledical technologies and innovations.
The industry of healthcare, wellbeing and beauty.




VVVhat do you need for expo.pro?

expo.pro/companies/6842 c Q, Moucx ﬁ’ E o O 3 =» personal registration at the platform

http://expo.pro / personal / ?register=yes

E.XMPQQ BuicTasku Komnaxmm O nposkre O Kanuuuurpagesa.. ™ o
Registration by the Exhibition manager
W KanuH1HIpajckas Toproeo- Creating email "name@expo.pro” (personal account will be attached). After registration all the passwords

Example of personal page on EXPO.pro: / companies / 6842.

&l’ NPOMbILLNEHHAA Nanata will be transferred to the representative of the company who may change this email and all the passwords.
b

Tosapel/Yenyrm BuicTasku HosocTu Registration info:

1. Full name of the representative of the company.
2. Company Description - up to 1500 characters.
3. Contact details (telephone number, business address in the format code, country, city,
street, house, office, company website, e-mail).
4.The logo no larger than 220h100 px (supported formats: jpg, png, gif, bmp).
5.Photo Gallery for: up to four images (supported formats: jpg, single file size no more than 4 MB).
6. Link to the video on YouTube.
7. Company details (will not be displayed to visitors of the site): full name, VAT number, legal address,
name of the CEO).
Independently, any company will be able to publish its news and add information about employees.

O KoMnaHuu

Tapr NANATa DXORMT B EHCTEMY TORMODEARERLELNEHHEY NAnaT POCCHI CoTpyaOHUKK
W ALNSETCS npear OGNACTH.

CACHOBHLSE N4 ¥ IDHODMTETHINGE Kanpdfineuis nosTenLEMOCTI KT

® NOEACTARNGHKE W 3UMTA wTenecon kgbfimrpanc

oy CYELGKTIMM I
casaynp:

ro BanEA G

@ A yenyT i Y NDOWIBANHTENSR, CORa —
’ Engsa
OBISAR NEHTURHOTE MR KNV DANCHOND GHIHOCE W PAIYNLTATAR G AGATELHOCTH | Feopriscaua
i \

® NOKCH AANCELX MARTHEROS, B TA. 32 Oyamon

Catalogue of products / services
(Example:_http://expo.pro / companies / 6842#product )

1.Name of the product / service.

2. Description - 300-400 characters.

3.Image (supported formats: jpg, png, gif, bmp, file size less than 1MB).

4. Price list / contract / presentation (format: pdf, doc, xls, jpg, rar / zip,
single file size no more than 10 MB).

Creating a virtual booth at the exhibition PROTOURISM
(Example: http://expo.pro/ stands/7733#stand)

1. Business offer - up to 1500 characters.
2. Link to the video on YouTube (business offer / greeting fromCEO of the company).
3. Products / services presented at the exhibition (name of product / service description
(300-400 characters), image (supported formats: jpg, png, gif, bmp, file size no more than
MB), price list (format: pdf, doc, xls, jpg, rar / zip, single file size no more than 10 MB).
4. Photos (supported formats: jpg, single file size no more than 4 MB).

CTATH YACTBID KTNN

Parugd npegcranneun
Kagfliamrpancuas ofin

E-Mall: infadkaliningrad-c.
Caém womnamMs: kaliningrad.tporf.r

PACCKAZATE O KOMIAMHM



\WVhat do we need from our client to create
the catalog page?’

1. Logo.

Logos must be: ' Tureere *

e vector Adobe Illustrator format any version
(*.ai, * .eps), color space of CMYK, contained fonts

MasnnboH3.08

converted into curves; 000 «Pukeaom» .

e inTIFF, PSD,JPEG. Minimal size of bitmap width or - T;(“::;g;_‘g:_‘;““’“ae"“a”v45" t‘i
height (depending on the orientation of the logo) - vanna@assselru “DOM
530 x 530 px which corresponds to the printed size www.aessel.ru —

45 x 45 mm with a resolution of 300 dpi. Color space CMYK.

B Hawem noHUMMaHWM XOopowuii [OoM
— 3TO Hecousmepumoe 60raTtcTBo, He
CTONMbKO MaTepuanbHOe, CKOMbko BY
XOBHOE€.

C [Oywolo NOCTPOEHHbI [OM, CTaHeT
pOoLOBbIM FHE34OM Ha MHOruMe rnoke
neHns, coxpaHsaa Tenno u gobpoty
ntoaen, XUBYLLUX B HeM. XopoLuuin oM
6y,qu HaCTpPOEH Ha CBOUX XUIbLOB, KakK
MySbIKaﬂbelﬁ WHCTPYMEHT HacTpaunsa
10T Ha My3blkaHTa, a NoToMy OH GyaeT
nHOuBMAyanbHbIM U HENOBTOPUMbIM,
HacToSALWMM cokpoBULLEM!

Mbl oTOGpanu Ayylmx cneumanucTos,
obyunnu u ccopmupoBanu 6pwuragel,
KOTOpble 3aHUMalTCsl TOMbKO AOMaMU
npemMuyM U 3MUT Krnacca M3 OLMmKH
fpoBaHHoro 6peBHa U kneeHoro Gpyca.
Mpuyem B 4aHHOM KOHTEKCTE, MPeMUyM

M 3MUT KNacc 3aKroyaeTcs He B Konuye
CTBe KBafpaTHbIX METPOB, a , NPeXAe BCEro, B kayecTBe MaTepnarnos
1 yPOBHE BbINOSHEHUS paboT.

2. Contact Information.

Full name of organization, complete mailing address,
phone number, e-mail address, site

/_\/

3. Photo (if necessary).

Photos taken in the raster formats

TIFF, PSD, JPEG. The image file must have a min. adequate 60% Halwux KNUEHTOB NPUXoAsT no pekomengaumn. 100% Hawmx
supply of permits, taking into account conversion to 300 dpi for KMNEHTOB 0CTaTCS HALLMMM 1Py 3bSIMU NOCTIE OKOHYAHNA CTPOUTE b
L . cTBa. Mbl He CTPEMUMCS 3a KONTMYECTBOM, HE NPOAAeM NPOeKThl U He
the supposed size in the printed catalog. Color space CMYK. cTpoum Tunossle foma. PaboTas ¢ Hamu, Bbl nocTponte CBOVH yHu
KanbHbIN OM, B KOTOPOM ByaeT KOM(pOPTHO UMeHHO Bam n Bawei
cembe.

Cnepys U3BeCTHOI NOroBopke — «yulle OAWH pas yBUAETb, YeM CTO
pas ycnbllwaTte» — AN NPUHATUSA pelueHus, Bam JocTaTouHo npocto
B3rMSIHYTb Ha HaLIW paGoTbl.

4 Text ‘ Mpumep BEPCTKM CTpaHULbl ¢ GOTO.

Number of characters in the text should correspond to
the requirements described in the layouts of A5 format catalog.




